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General Marking Instructions

Introduction
The main purpose of the mark scheme is to ensure that examinations are marked accurately, 
consistently and fairly. The mark scheme provides examiners with an indication of the nature and range 
of candidates’ responses likely to be worthy of credit. It also sets out the criteria which they should apply 
in allocating marks to candidates’ responses.

Assessment objectives
Below are the assessment objectives for GCE Business Studies.

Candidates should be able to:

AO1 Demonstrate knowledge of terms, concepts, theories, methods and models to show an 
understanding of how individuals and organisations are affected by and respond to business 
issues.

AO2 Apply knowledge and understanding to various business contexts to show how individuals and 
organisations are affected by and respond to issues.

AO3 Analyse issues within business, showing an understanding of the impact of external and 
internal infl uences on individuals and organisations.

AO4 Evaluate quantitative and qualitative information to make informed judgements and propose 
evidence-based solutions to business issues.

Quality of candidates’ responses
In marking the examination papers, examiners should be looking for a quality of response refl ecting the 
level of maturity which may reasonably be expected of a 17 or 18-year-old which is the age at which the 
majority of candidates sit their GCE examinations.

Flexibility in marking
Mark schemes are not intended to be totally prescriptive. No mark scheme can cover all the responses 
which candidates may produce. In the event of unanticipated answers, examiners are expected to use 
their professional judgement to assess the validity of answers. If an answer is particularly problematic, 
then examiners should seek the guidance of the Supervising Examiner.

Positive marking
Examiners are encouraged to be positive in their marking, giving appropriate credit for what candidates 
know, understand and can do rather than penalising candidates for errors or omissions. Examiners 
should make use of the whole of the available mark range for any particular question and be prepared to 
award full marks for a response which is as good as might reasonably be expected of a 17 or 18-year-
old GCE candidate.

Awarding zero marks
Marks should only be awarded for valid responses and no marks should be awarded for an answer 
which is completely incorrect or inappropriate.

Marking Calculations
In marking answers Involving calculations, examiners should apply the ‘own fi gure rule’ so that 
candidates are not penalised more than once for a computational error. To avoid a candidate being 
penalised, marks can be awarded where correct conclusions or inferences are made from their incorrect 
calculations. If a candidate gives the correct answer without showing their working out, full marks should 
be awarded.
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Types of mark schemes
Mark schemes for tasks or questions which require candidates to respond in extended written form are 
marked on the basis of levels of response which take account of the quality of written communication.

Other questions which require only short answers are marked on a point for point basis with marks 
awarded for each valid piece of information provided.

Levels of response
In deciding which level of response to award, examiners should look for the ‘best fi t’ bearing in mind that 
weakness in one area may be compensated for by strength in another. In deciding which mark within a 
particular level to award to any response, examiners are expected to use their professional judgement.

The following guidance is provided to assist examiners.

• Threshold performance: Response which just merits inclusion in the level and should be 
 awarded a mark at or near the bottom of the range.
•  Intermediate performance: Response which clearly merits inclusion in the level and should be
 awarded a mark at or near the middle of the range.
•  High performance: Response which fully satisfi es the level description and should be awarded
 a mark at or near the top of the range.

Quality of written communication
Quality of written communication is taken into account in assessing candidates’ responses to all tasks 
and questions that require them to respond in extended written form. These tasks and questions are 
marked on the basis of levels of response. The description for each level of response includes reference 
to the quality of written communication.

For conciseness, quality of written communication is distinguished within either 3 or 4 levels of response.

Where there are three levels of response, quality of written communication is distinguished as follows:

Level 1:  Quality of written communication is basic.
Level 2:  Quality of written communication is good.
Level 3:  Quality of written communication is excellent.

In interpreting these level descriptions, examiners should refer to the more detailed guidance provided 
below:

Level 1 (Basic): The candidate makes only a basic selection and use of an appropriate form and style 
of writing. The organisation of material may lack clarity and coherence. There is little use of specialist 
vocabulary. Presentation, spelling, punctuation and grammar may be such that intended meaning is not 
clear.

Level 2 (Good): The candidate makes a good selection and use of an appropriate form and style of 
writing. Relevant material is organised with good clarity and coherence. There is good use of appropriate 
specialist vocabulary. Presentation, spelling, punctuation and grammar are of a good standard to make 
meaning clear.

Level 3 (Excellent): The candidate successfully selects and uses the most appropriate form and style 
of writing. Relevant material is organised with a very high degree of clarity and coherence. There is 
widespread and accurate use of appropriate specialist vocabulary. Presentation, spelling, punctuation 
and grammar are of the highest standard to make meaning absolutely clear.
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Where there are four levels of response, quality of written communication is distinguished as follows:

Level 1:  Quality of written communication is basic.
Level 2: Quality of written communication is satisfactory.
Level 3:  Quality of written communication is good.
Level 4:  Quality of written communication is excellent.

In interpreting these level descriptions, examiners should refer to the more detailed guidance provided 
below:

Level 1 (Basic): The candidate makes only a basic selection and use of an appropriate form and style 
of writing. The organisation of material may lack clarity and coherence. There is little use of specialist 
vocabulary. Presentation, spelling, punctuation and grammar may be such that intended meaning is not 
clear.

Level 2 (Satisfactory): The candidate makes a satisfactory selection and use of an appropriate form 
and style of writing. Relevant material is organised with some degree of clarity and coherence. There is 
some use of appropriate specialist vocabulary. Presentation, spelling, punctuation and grammar are of a 
satisfactory standard to make meaning evident.

Level 3 (Good): The candidate makes a good selection and use of an appropriate form and style of 
writing. Relevant material is organised with good clarity and coherence. There is good use of appropriate 
specialist vocabulary. Presentation, spelling, punctuation and grammar are of a good standard to make 
meaning clear.

Level 4 (Excellent): The candidate successfully selects and uses the most appropriate form and style of 
writing. Relevant material is organised with a high degree of clarity and coherence. There is widespread 
and accurate use of appropriate specialist vocabulary. Presentation, spelling, punctuation and grammar 
are of the highest standard to make meaning absolutely clear.
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6

AVAILABLE 
MARKS

1 Calculate the following two fi nancial ratios for both for 2018 and 2019 using the 
data included in Figure 2. [6]

 (You should show your calculations and state your answers to two decimal 
places).

• Gross Profi t %  
• Net Profi t (After Tax) %  

Year
Ended

Gross Profi t 
Calculation

Gross Profi t
%

Net Profi t
Calculation

Net Profi t
(after tax) %

31 Dec 
2018   × 100 19.86%   × 100 2.79%

31 Dec 
2019   × 100 21.63%   × 100 3.18%

 Marking:
 Level 3 [6]
 An excellent response demonstrates:

• Comprehensive, relevant, accurate knowledge and understanding of the 
two fi nancial ratios from fi gure 2. (For both 2018 and 2019). This includes 
evidence of correct calculations, answers, and annotation in respect of two 
fi nancial ratios as stated in the question, to two decimal places. (For both 
2018 and 2019)    

• Thorough and detailed use of relevant source material in respect of the two 
fi nancial ratios from fi gure 2. (For both 2018 and 2019)

 Level 2 [4]–[5]
 A good response demonstrates:

• Good, accurate knowledge and understanding with some evidence of 
correct calculations of the two fi nancial ratios from fi gure 2, to two decimal 
places. (For both 2018 and 2019). This includes evidence of partially correct 
calculations, and/or answers and annotation. Up to a maximum of 2 errors 
permitted throughout the stated answers. 

• Good use of relevant source material in respect of the two fi nancial ratios 
from fi gure 2. (For both 2018 and 2019).

 Level 1 [1]–[3]
 A basic response demonstrates:

• Basic knowledge and understanding of the two fi nancial ratios from fi gure 2. 
(For both 2018 and 2019. This includes evidence of correct/partially correct 
calculations, and/or answers, and annotation in respect of two fi nancial ratios 
as stated in this question, to two decimal places. (For both 2018 and 2019)

• Limited use of relevant source material in respect of the two fi nancial ratios 
from fi gure 2. (For both 2018 and 2019).

 Answers not worthy of credit [0] marks [6]

141,344
28,070

136,236
29,468

141,344
3,941

136,236
4 335,
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2 Analyse two effects of the fl uctuating exchange rates between UK Sterling (£) 
and US Dollar ($) as shown in Figure 2, on Brett Martin’s fi nancial position. [9]

Appreciation of 
Sterling against US 
Dollar

Depreciation of 
Sterling against US 
Dollar

Effect on Profi ts

Import of 
Materials 

As sterling 
appreciates, strong 
pound, the cost of 
imports becomes 
cheaper as Brett 
Martin are able to buy 
more materials

As sterling 
depreciates, weak 
pound, the cost of 
imports becomes 
more expensive as 
Brett Martin are able 
to buy less materials 
from imports

Cheaper Imports 
increase Profi ts

Expensive imports 
decrease demand 
therefore decreased 
profi ts

Export of 
Goods

As sterling 
appreciates, strong 
pound, the cost of 
exports becomes 
more expensive 
as Brett Martin’s 
customers purchase 
less because of 
increased prices 

As sterling 
depreciates, weak 
pound, the cost of 
exports becomes 
much cheaper to Brett 
Martin’s customers.

Expensive exports 
decrease demand and 
decreases profi ts

Cheaper exports 
increase demand from 
non-UK customers, 
increasing demand 
and increases profi ts

Year Rate Effect on Imports Effect on Exports Effect on Profi ts

2015 $1.51 Strong Exchange 
Rate
Large Imports

High Exchange rate 
Small Exports

2016 $1.44 Weak Exchange rate 
Decreased Imports

Weaker Exchange 
rate 
Increased Exports

Increased Profi ts due 
to increased exports

2017 $1.24 Weaker Exchange 
rate 
Decreased Imports

Weaker Exchange 
rate 
Increased Exports

Increased Profi ts due 
to increased Imports

2018 $1.38 Increased Exchange 
rate 
Increased Imports

Strong Exchange 
rate 
Decreased Exports

Less Profi ts due to 
decreased exports

2019 $1.29 Lower Exchange rate 
Decreased Imports

Weak Exchange rate 
Increased Exports

Increased Profi ts due 
to increased Imports

2020 $1.31 Increased Exchange 
rate 
Increased Imports

Strong Exchange 
rate 
Decreased Exports

Less Profi ts due to 
decreased exports

2021 $1.37 Increased Exchange 
rate 
Increased Imports

Strong Exchange 
rate 
Decreased Exports

Less Profi ts due to 
decreased exports

• If exchange rates fl uctuate, prices may change in response (e.g. sales prices, 
material costs)
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AVAILABLE 
MARKS

 Marking:
 Level 3 [7]–[9]
 An excellent response demonstrates:

• Comprehensive and relevant, accurate analysis of two effects of the 
fl uctuating exchange rates in the Sterling/US Dollar as shown in Figure 2, on 
Brett Martin’s profi ts.    

• Thorough and detailed use of relevant source material to analyse two effects 
of the fl uctuating exchange rates in the Sterling/US Dollar as shown in 
Figure 2, on Brett Martin’s profi ts.

 Level 2 [4]–[6]
 A good response demonstrates:

• Good, accurate analysis of two effects of the fl uctuating exchange rates in 
the Sterling/US Dollar as shown in Figure 2, on Brett Martin’s profi ts. 

• Good use of relevant source material to analyse two effects of the 
fl uctuating exchange rates in the Sterling/US Dollar as shown in Figure 2, on 
Brett Martin’s profi ts.

 Level 1 [1]–[3]
 A basic response demonstrates:

• Basic analysis of up to two effects of the fl uctuating exchange rate in the 
Sterling/US Dollar as shown in Figure 2, on Brett Martin’s profi ts.

• Limited use of relevant source material to up to two effects of the fl uctuating 
exchange rates in the Sterling/US Dollar as shown in Figure 2, on Brett 
Martin’s profi ts.

 Answers not worthy of credit [0] marks [9]
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3 Evaluate the use of Lewin’s Force Field Analysis as shown on Table in Figure 4 
as a decision tool for Brett Martin’s management team when assessing it’s £6 
million expansion project. [15]

 The Driving Forces are visually represented on the table, all specifi c factors 
that focus on the reasoning behind spending £6 million on the expansion 
including increased demand, additional storage space, new machinery and new 
government regulations.
• The Restraining Forces all visually represented on the table, all specifi c 

factors that focus on the reasoning behind not spending £6 million on the 
expansion including costs, environment issues, pollution, job losses, council 
issues and off-site building.

• Each Factor is allocated a score based on opinions of stakeholders which 
can be diffi cult to assess objectively.

• Assessments of each score can be biased opinions.
• Each score is weighted the same but some factors are of a higher 

signifi cance, i.e. planning regulations and cost.
• Board of Directors can discuss each factor and its score.
• Scores can be changed based on additional information.
• The decision of “not to invest” can be reversed by manipulating the scores.
• It is only one tool in the decision-making process whether to invest or not 

invest and can be quite subjective. There are additional tools to assist in the 
decision-making process must consider a much larger range of tools for a £6 
million investment.

• It is an objective approach based on the opinions of others.
• Perceived lack of stakeholder involvement in analysis.
• Does not consider the causes of change or how to overcome resistance to 

change.

 Figure 4
 Lewin’s Force Field Analysis on the £6 million investment to cater for the 
 increased demand.

 

Driving forces Mark Restraining forces Mark

Increased demand due to the 
growth of its product range and 
increased export demand

9 £6 million investment carries 
substantial interest payments 
affecting profi ts/dividends

8

Additional storage space and 
distribution facilities required to 
cater for increased demand

9 Environmental issues affecting 
the local community

8

Machinery installations space 
for increased production levels

9 Pollution building new plant, 
noise and traffi c

8

New government regulations 
to reduce increased CO2 
emissions

5 Possible job losses with 
introduction of up to date 
machinery

7

Local council issues regarding 
planning

6

Build on new expensive 
alternative location

8

Total 32 45
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 Marking:
 Level 3 [11]–[15]
 An excellent response demonstrates:

• Comprehensive and relevant, accurate knowledge and understanding, and 
detailed evaluation of Levin’s Force Field Analysis Table in Figure 4 as a 
decision tool for Brett Martin when assessing its £6 million expansion.

• Highly appropriate, clear and logical recommendations of Levin’s Force Field 
Analysis Table in Figure 4 as a decision tool for Brett Martin when assessing 
its £6 million expansion based on well focused and sound analysis.

• Thorough use of relevant source material to address the issues in the 
question, coming to an informed decision to fully support Levin’s Force Field 
Analysis Table in Figure 4 as a decision tool for Brett Martin when assessing 
its £6 million expansion.

• An excellent quality of written communication.

 Level 2 [6]–[10]
 A good response demonstrates:

• Sound, good, accurate knowledge and understanding, and evaluation of 
Levin’s Force Field Analysis Table in Figure 4 as a decision tool for Brett 
Martin when assessing its £6 million expansion Levin’s Force Field Analysis 
Table in Figure 4 as a decision tool for Brett Martin when assessing its £6 
million expansion. 

• Appropriate, clear and logical recommendation of Levin’s Force Field 
Analysis Table in Figure 4 as a decision tool for Brett Martin when assessing 
its £6 million expansion, well focused analysis.

• Good use of relevant source material to come to an informed decision on 
Levin’s Force Field Analysis Table in Figure 4 as a decision tool for Brett 
Martin when assessing its £6 million expansion. 

• A good quality of written communication.

 Level 1 [1]–[5]
 A basic response demonstrates:

• Basic knowledge and understanding, with unfocused evaluation of Levin’s 
Force Field Analysis Table in Figure 4 as a decision tool for Brett Martin 
when assessing its £6 million expansion. 

• Basic recommendation on Levin’s Force Field Analysis Table in Figure 4 as 
a decision tool for Brett Martin when assessing its £6 million expansion, with 
limited or no relevant analysis.

• Limited use of data from source material which does not support the fi nal 
recommendation.

• A basic quality of written communication.

 Answers not worthy of credit [0] marks [15]
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4 Evaluate Brett Martin Ltd’s Corporate Social Responsibility Policy using any two 
elements of Carroll’s Corporate Social Responsibility (CSR) Pyramid. [20]

 Ethical Responsibilities (Operate Ethically)
• Reducing its consumption of energy and materials.
• Brett Martin owns its own solar power installation onsite.
• Invested in a wind turbine.
• Use electricity from renewable energy sources.
• 25-year agreement with energy giant Lightsource.

 Brett Martin now has 25% of its energy demands met through renewables and 
reduce thousands of tonnes of carbon emissions each year.

 Philanthropic Responsibilities (Good Corporate Citizen)
 The communities in which Brett Martin operate are central to its CSR policy. 

• Many of its employees are recruited from these communities. 
• Develops strong relationships with local community through communication 

and interaction with them. 
• Business processes are reviewed regularly to ensure that they do not 

negatively impact on local communities. 
• Donating their products to local charitable organisations whose projects 

include affordable housing.
• Offers work experience to students and university graduates to gain vital 

experiences of the manufacturing industry.
• Employees are also encouraged to take part in charitable activities. 
• Host regular school visits for local schools.

 Economic Responsibilities (Be Profi table)
 Brett Martin’s Sales Turnover decreased from £141,341,000 in 2018 to 

£136,236,000 in 2019. However, its Gross Profi t increased from £28,070,000 in 
2018 to £28,468,000 in 2019 meaning that Brett Martin was able to decrease 
its materials costs by £1,398,000. The Net Profi t (after Taxes) increased from 
£3,941,000 in 2018 to £4,335,000 in 2019. Thus, Brett Martin met its obligation to 
increase profi ts to its shareholders in 2019.

 Legal Responsibilities (Obey the Law)
 Brett Martin is committed to maintaining the highest standard of ethical 

compliance in every country that it does business with. It also complies with all 
the specifi c laws and regulations of the countries they trade in with respect to 
packaging, labelling and distribution.

 1. Costs: Brett Martin will incur additional expenditure in meeting their CSR 
objectives which adds to the costs of the business.

 2. Management: CSR objectives could be in confl ict with managers objectives 
of increased profi ts.

 3. Reputation: Any adverse reputational damage to Brett Martin’s image over 
its CSR objectives not being implemented correctly.

 Marking:
 Level 4 [16]–[20]
 An excellent response demonstrates:

• Comprehensive and relevant, accurate knowledge and understanding, and 
detailed evaluation of Brett Martin’s Corporate Social Responsibility Policy 
using any two elements of Carroll’s Corporate Social Responsibility (CSR) 
Pyramid.
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• Highly appropriate, clear and logical judgement of Brett Martin’s Corporate 
Social Responsibility Policy using any two elements of Carroll’s Corporate 
Social Responsibility (CSR) Pyramid, based on well focused and sound 
analysis.

• Thorough use of relevant source material of Brett Martin’s Corporate Social 
Responsibility Policy using any two elements of Carroll’s Corporate Social 
Responsibility (CSR) Pyramid. 

• An excellent quality of written communication.

 Level 3 [11]–[15]
 A good response demonstrates:

• Sound, good, accurate knowledge and understanding, and evaluation of 
Brett Martin’s Corporate Social Responsibility Policy using any two elements 
of Carroll’s Corporate Social Responsibility (CSR) Pyramid. 

• An appropriate, clear and logical judgement of Brett Martin’s Corporate 
Social Responsibility Policy using any two elements of Carroll’s Corporate 
Social Responsibility (CSR) Pyramid based on well focused analysis.

• Good use of relevant source material to Brett Martin’s Corporate Social 
Responsibility Policy using any two elements of Carroll’s Corporate Social 
Responsibility (CSR) Pyramid. 

• A good quality of written communication.

 Level 2 [6]–[10]
 A satisfactory response demonstrates:

• Satisfactory knowledge and understanding, analysis and evaluation Brett 
Martin’s Corporate Social Responsibility Policy using up to two elements of 
Carroll’s Corporate Social Responsibility (CSR) Pyramid. 

• A suitable, appropriate judgement of Brett Martin’s Corporate Social 
Responsibility Policy using up to two elements of Carroll’s Corporate Social 
Responsibility (CSR) Pyramid based on well focused analysis.

• A satisfactory quality of written communication.

 Level 1 [1]–[5]
 A basic response demonstrates:

• Basic knowledge and understanding, with unfocused evaluation of Brett 
Martin’s Corporate Social Responsibility Policy using up to two elements of 
Carroll’s Corporate Social Responsibility (CSR) Pyramid. 

• Basic or no judgement based on limited analysis of Brett Martin’s Corporate 
Social Responsibility Policy using up to two elements of Carroll’s Corporate 
Social Responsibility (CSR) Pyramid. 

• Limited use of relevant source material to Brett Martin’s Corporate Social 
Responsibility Policy using up to two elements of Carroll’s Corporate Social 
Responsibility (CSR) Pyramid. 

• A basic quality of written communication.

 Answers not worthy of credit [0] marks [20]



1213563.01 F 

AVAILABLE 
MARKS

5 Evaluate the management of information as a resource to improve competitive 
advantage by the management team of Brett Martin Ltd. [20]

 Brett Martin continues to seek every opportunity to fulfi l its aim of increasing 
profi table turnover, and to achieve this aim, Brett Martin must have a competitive 
advantage. One area that helps management achieve a competitive advantage is 
Brett Martin’s Management Information System, MIS. 
• MIS is that it must manage the constant collection of current internal and 

external data pertaining to the business environment. Pertinent information is 
then circulated throughout Brett Martin’s management teams so they make 
better informed decisions.

• MIS is used by Brett Martin to better leverage it to gain a competitive 
advantage over its competitors.

• Brett Martin’s fi nancial performance is generally affected by its economic 
conditions. Its MIS core objective is carrying out regular strategic reviews 
including assessments of competitive activity, market trends, market 
forecasts, customer behaviour, product availability and price fl uctuations. 
All of this current information feeds into the MIS system which keeps Brett 
Martin ahead of its competitors.

• The Directors regularly monitor the impacts from Brexit and Covid-19 and 
The MIS helps management to make current informed decisions.

• Better communications – shared information
• GDPR issues
• Information overload
• Bias
• Costs of operating a MIS.

 Marking:
 Level 4 [16]–[20]
 An excellent response demonstrates:

• Comprehensive and relevant, accurate knowledge and understanding, and 
detailed evaluation the management of information as a resource to improve 
competitive advantage by the management team of Brett Martin Ltd.

• Highly appropriate, clear and logical judgement of the management 
of information as a resource to improve competitive advantage by the 
management team of Brett Martin Ltd. based on well focused and sound 
analysis.

• Thorough use of relevant source material in the evaluation of the 
management of information as a resource to improve competitive advantage 
by the management team of Brett Martin Ltd.

• An excellent quality of written communication.

 Level 3 [11]–[15]
 A good response demonstrates:

• Sound, good, accurate knowledge and understanding, and evaluation of the 
management of information as a resource to improve competitive advantage 
by the management team of Brett Martin Ltd.

• An appropriate, clear and logical judgement of the management of 
information as a resource to improve competitive advantage by the 
management team of Brett Martin Ltd, based on well focused analysis.

• Good use of relevant source material of the management of information as 
a resource to improve competitive advantage by the management team of 
Brett Martin Ltd.

• A good quality of written communication.
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 Level 2 [6]–[10]
 A satisfactory response demonstrates:

• Satisfactory knowledge and understanding, and evaluation of the 
management of information as a resource to improve competitive advantage 
by the management team of Brett Martin Ltd.

• A suitable, appropriate judgement on the management of information as a 
resource to improve competitive advantage by the management team of 
Brett Martin Ltd. based on well focused analysis.

• A satisfactory quality of written communication.

 Level 1 [1]–[5]
 A basic response demonstrates:

• Basic knowledge and understanding, with unfocused the management 
of information as a resource to improve competitive advantage by the 
management team of Brett Martin Ltd.

• Basic or no judgement based on limited analysis the management of 
information as a resource to improve competitive advantage by the 
management team of Brett Martin Ltd.

• Limited use of relevant source material on the management of information as 
a resource to improve competitive advantage by the management team of 
Brett Martin Ltd.

• A basic quality of written communication.

 Answers not worthy of credit [0] marks [20]
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6 Evaluate the impact on Brett Martin Ltd of trading globally. [20]

 Brett Martin’s sales revenue and profi ts are being heavily impacted by both Covid 
19 and regulations. 

 • Increases sales/market share 

 Profi tability
• Tens of millions of people across Europe found themselves in lockdown 

at home with time on their hands. With travel restrictions in place many 
invested their holiday savings into DIY projects mainly exterior house repairs 
and garden DIY projects. 

• Brett Martin are a leading supplier to the major DIY retailers and these 
retailers are reporting a 200% increase in demand for DIY products due to 
lockdown. 

 Regulations
 The additional Brexit requirements may reduce the competitiveness of UK 

exporters, decrease their Export Sales Revenue and ultimately its profi ts, The 
Directors regularly review the impact on its business from Brexit. 

 The UK is no longer a member of The EU’s Single Market and Customs Union. 
The Brexit Deal for the UK means new border controls and checks and a host of 
new regulatory requirements with the EU and a separate VAT system. 

• There is now additional requirement on all UK businesses importing goods 
from and exporting goods to the EU’s 27 countries including:

  – New Trade barriers.  
  – New possible tariffs. 
  – Additional customs documentation. 
  – New VAT accounting arrangements. 
  – Additional administrative documents on product safety, packaging and 
   labelling.
  – Higher administrative costs to all UK exporting and importing 
   businesses. 
 • Diversifi cation/spreads risk.
 • Increased competition.
 • Increased costs.
 • Economic issues, e.g. interest rate changes.
 • Economics/Diseconomies of scale.
 • Cultural differences.
 • Exchange rate fl uctuations.

 Marking:
 Level 4 [16]–[20]
 An excellent response demonstrates:

• Comprehensive and relevant, accurate knowledge and understanding, and 
detailed evaluation of the impact on Brett Martin Ltd of trading globally.

• Highly appropriate, clear and logical judgement of the impact on Brett Martin 
Ltd of trading globally, based on well focused and sound analysis.

• Thorough use of relevant source material on impact on Brett Martin Ltd of 
trading globally.  

• An excellent quality of written communication.
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Level 3 [11]–[15]
A good response demonstrates:
• Sound, good, accurate knowledge and understanding, and evaluation of the

impact on Brett Martin Ltd of trading globally.
• An appropriate, clear and logical judgement of the impact on Brett Martin Ltd

of trading globally, based on well focused analysis.
• Good use of relevant source material on the impact on Brett Martin Ltd of

trading globally.
• A good quality of written communication.

Level 2 [6]–[10]
A satisfactory response demonstrates:
• Satisfactory knowledge and understanding, and evaluation of the impact on

Brett Martin Ltd of trading globally.
• A suitable, appropriate judgement of the impact on Brett Martin Ltd of trading

globally, based on well focused analysis.
• A satisfactory quality of written communication.

Level 1 [1]–[5]
A basic response demonstrates:
• Basic knowledge and understanding, with unfocused evaluation on the

impact on Brett Martin Ltd of trading globally.
• Basic or no judgement based on limited analysis of the impact on Brett

Martin Ltd of trading globally.
• Limited use of relevant source material of the impact on Brett Martin Ltd of

trading globally.
• A basic quality of written communication.

Answers not worthy of credit [0] marks [20]

Total

Source for Brett Martin.....© Crown Copyright Adapted from https://find-and-
update.company-information.service.gov.uk/company/NI008627/filing-history 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


